
Service Unit Communication 
Coordinator Quarterly Webinar 

January 28, 2015 

Melanie Larsen, Communications Manager, mlarsen@girlscoutsla.org 



Webinar How To: 

You must use the access code and 

audio pin on your dashboard, in the 

upper right corner of your screen. 



Communication Coordinator Agenda – 1/28 

• Hot items to know about as CCs 
• National Girl Scout Cookie Weekend 
• Cookie Contests 
• Publicity: Cookie Program PR toolkit 
• Social Media: “How to” Resource 
• Email: Schedule & Best Practice Tip 
• Website: Shutterfly Tips & Discussion 
• Upcoming dates 
• Open discussion/questions 



What’s going on? 

• Customer Care FAQs:  
For Volunteers  I am  a Volunteer  Customer Care FAQs button 

• Cookie program 
– Deliveries (Jan. 30-31), Go Day (Feb. 1)  

– Cupboards open Feb. 2, volunteers needed 

– Booth Sales (Feb. 13-March 8) 

– National Girl Scout Cookie Weekend, Feb. 28 

• Amended property recommendations 
– April 18 vote, register for AMVR starting Feb. 11 

• World Thinking Day, Feb. 22 
– Theme: We Can Create Peace Through Partnerships 

• Made With Code 

• Greater Camp Guide (programs May-September) 
– On website now; registration opens Feb. 15 

– Ad leads? Email Noreen Jung, njung@girlscoutsla.org.  

 

Hot Items 

mailto:njung@girlscoutsla.org


National Girl Scout Cookie Weekend, Feb. 28 

Earn a chance to be a “golden ticket” booth! 

• Make sure you have signed up to booth on Feb. 28!  

• Sales booster: Who could resist this sweet prize?  

• Download fliers on Cookie Central to help advertise and draw 
attention to your booth. 

• Join the excitement online! Follow and re-tweet our golden 
ticket “clues” and teasers on Twitter at @GirlScoutsLA.  

• Tweet and post on Instagram a #SamoaSelfie. 

 



Cookie Contests/Campaigns 

1. Talk to people about how to 
become a troop leader. (Tools 
online.) 

2. Gather contact info & report 
by March 8. 

3. Recruit confirmed by April 17, 
start earning prizes! 

 

Let’s Start Samoa Troops! Recruit new  

troop leaders during cookie season & earn prizes  

girlscoutsla.org/samoatroops 



Cookie Contests/Campaigns 

• Entries due Feb. 6 
 
• Email photos to 
cookies@girlscoutsla.org 
 
• Voting will be on 
Facebook w/o Feb. 10 

Cookie Mobile Contest!  

mailto:cookies@girlscoutsla.org


Cookie Contests/Campaigns 

• Troop could win $500 
• Pick a theme, decorate booth 
• Upload pic to GSUSA Facebook w/ troop #, sales goal 
• Share your entry, collect votes 

Bling Your Booth, win $500 

104.3 MYfm $5K Cookie Buy   

Girlscoutsla.org  Cookie Central   
Contests, Learning, & Fun 

• Troop could win $5,000 sale to MYfm  
• Cookies go to Bob Hope USO 
• Nominate troop on MYfm Facebook page 
• Collect votes 
• Dates coming soon – will post to GSGLA FB page 



Publicity - Cookie PR Toolkit  

For Volunteers   
I am a Volunteer  
Resources & Tools 



Publicity – Booth Sales PR Template 

Key resource for 

sensitive 

issues/difficult 

questions with GS 

members and 

customers:  Cookie 

Program FAQs on 

website. 

 

Sensitive questions 

from media:  

Always send them 

to 

pr@girlscoutsla.org 

mailto:pr@girlscoutsla.org


Publicity – Cookie Season Op-ed 

What can a Girl Scout Cookie buy? An experience of a lifetime 

  

Every bite of peanut buttery or chocolate minty deliciousness helps a girl realize her goals. 

That’s because every Girl Scout Cookie has a mission: to help girls do great things. You can 

support that mission right now, as Girl Scouts in [YOUR CITY/NEIGHBORHOOD] are honing 

those entrepreneurial skills by selling cookies at booth sales in front of local storefronts now 

through March 8.  

  

[Insert personal anecdote. Example: As a cookie mom for three years, I have seen how this 

leadership experience has helped my daughter not only gain goal-setting, decision-making, 

money management, people skills, and business ethics—she is using these skills to do positive 

things to benefit our very community. Last year, our troop hosted a park clean-up and food drive 

using funds earned from the cookie program. Of course, we also used the funds to go camping 

and have visited a museum, too.] 

  

All proceeds from the cookie program stay local. In fact, it’s one of the few youth programs in the 

nation that allows girls to make a decision on where a portion of the profits are applied. There’s 

always a reason to buy one more box: This year we have a new Rah-Rah Raisin Cookie—an 

oatmeal raisin cookie with Greek yogurt-flavored chunks. And if you still want to support without 

actually eating the cookies, you can donate a portion of money to our Gift of Caring program, for 

which we donate cookies to soldiers overseas and local food banks. 

  

I hope you’ll get out there and support Girl Scouts this year. Remember to ask the girls about 

their goals: What do they plan to do with their cookie proceeds this year? I think you’ll be 

amazed at the variety of answers. Girl Scouts helps girls set goals and dream big. 

  

For more information about Girl Scout Cookies or to locate a booth sale nearest you, go to 

girlscoutcookies.org and enter your zip code. Thank you for your support. 





Social Media  

New “How-to” Resource  
Thanks Comm. Go Team! 

For Volunteers   
I am a Volunteer  
Resources & Tools 



Social Media  

How-to’s of Online Communication   
Thanks Comm. Go Team! 



Email/Newsletters – Council Schedule 

• Great News! – monthly, first Thursdays 

• Seasonal: Cookie Gram – weekly, Tuesdays 

 

• Great Friends! – monthly, third Thursdays 

 

• Troop Level News – monthly, third Wednesdays 

 

• SUM News – weekly, Fridays 

 

 



Email/Newsletters – Council Schedule 



Email/Newsletters – Best Practice Tip 

Subject Lines – Don’t sell, TELL. 

• Words to Avoid: Help, Reminder 
 
• No Repeats, Cut to the Content 
 
• Subject Line Length: 50 characters or fewer; 
however, targeted audiences appreciate additional 
info  
 
• In-the-know people are more likely to open! 

- Ask your SU what works for them re: timing, let 
them know you are doing a newsletter, etc. 



Website – Shutterfly Tips 

• Make sure it’s all up-to-date. 
 
• Give a “tour” of your site at a SU meeting, and  
highlight most important areas. 
 
• Add an idea page for troop leaders (activities, etc.) 
 

• Could opt to make it members-only, so info is secure. 
 
  



Website – Shutterfly Open Discussion 

• Do you have any Shutterfly tips or tricks to share? 
 
• What lessons have you learned from creating/managing a 
SU or troop website? 
 
• Have you engaged older  
girls through your  
website in any ways? 
 

 
 
  



Upcoming Dates 

 
 
           

Cookie deliveries, Jan. 30-31 

Next Communication  
Coordinator Meeting:  

Wed., April 29  
7:30-8:30 p.m. 

 

Annual Meeting & Volunteer Recognition 
Ceremony, April 18 

National Girl Scout Cookie Weekend, Feb. 28 

Early Bird Registration Webinar, March 25 

SUM Meetings  
 April 20 Marina Del Rey 
 April 21 Montrose 
 April 22 Santa Clarita 
 April 23 Webinar 
  
  



Discussion 

Ideas for April webinar? 

 
How are you making this position work in 
your service unit? 
 
Any enlightening experiences to share with 
other CCs? 
 
 
 



Thank you! 
Next meeting:  

Wednesday, April 29, 2015, 7:30-8:30 p.m. 
 

Melanie Larsen, mlarsen@girlscoutsla.org 
Leah Zimmon, lzimmon@girlscoutsla.org 


