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Service Unit Public Relations

Welcome to the Girl Scouts of Greater Los Angeles Service Unit
Publicity Training for Communication Coordinators and Publicity
Facilitators. This training prepares Girl Scout volunteers to promote
service unit stories to hyper-local media outlets (community
newspapers, neighborhood blogs, etc.), and work with GSGLA staff
to share amazing Girl Scout stories with the public.

Access all tools and templates for this position on the Resources & Tools page in the For
Volunteers section of girlscoutsla.org.

When finished, you will be able to:
* Understand the news submission process

* Monitor and facilitate press releases and story pitches to
hyper-local media, with council staff support and
approval

* Identify story ideas and the importance of highlighting
Girl Scouts in the media

e Use and enforce GSGLA editorial style and PR policies




Why do we want Girl
Scouts in the news?

* Increase our visibility

* Increase financial

* Promote our brand and support

signal value for the GS

program
* Boost our membership




Girl Scouts, girls, and
adult volunteers

are superheroes.




We all have super stories of adventure,

honor, and strength.




Story ldeas & Examples

“Wow! | didn’t know that about Girl Scouts! Girl Scouts are
seriously awesome.” — Audience

* Bronze, Silver, Gold Award projects

* Volunteers who go above & beyond

* Service projects & service unit events
* Overcoming obstacles

* Hot topics: anti-bullying, texting,
technology, STEAM, civic engagement

* Unique “wow” stories



Sharing these stories
of magnanimous feats

celebrates our
members...




...and excites our

communities.




What is the Challenge?

“Don’t get me wrong, | love Girl Scouts, BUT...” — Media

* Sexy stories

* Celebrity stories

* Freeway chases

* Locations

* Day of week, time of day

e Cookies, crafts, camping... and more cookies
- Hook them, then get deeper



Never fear!

Volunteers are here!




Publicity Roles

“What stories do you have for me in this particular area right
now? Please be specific.” — Media

* Role of GSGLA PR staff

- Los Angeles Times and other regional publications,
magazines, etc.

- Regional TV and radio
- Local media, too
* Role of PR volunteers
- Community newspaper (e.g., Chino Hills Champion)

- Neighborhood blogs and websites (e.g., Santa
Monica Patch)



What is news

and how do |
find it?




What is news?

“Is this newsworthy (and worthy of my time)?” —You

* Timely

* Local

e Specific: Know your media outlet

e Visual (in some instances)

* Unique & innovative

* Variation of the norm

e “Me, me, me!” Why should | (the reader) care?



How do | gather stories from my SU?

“Help me help you!” — You (to your service team)

* Develop a submission process and publicize

- “Have a story/event/project you think the media
should know about? Email....”

 Be a detective and plant the seeds

- “brag board”
- Facebook

- “Moment for Mission” at leaders meetings and
service unit meetings






How to Find that Story!

* Questions to ask when digging for a story:

- What are you most excited about over the next
couple months?

- Have you had a recent “wow” moment where you
thought to yourself “Girl Scouts are amazing”? What
prompted that? What was happening at the time?

- What has happened most recently that made you
proud to be a Girl Scout and validates why you are in
Girl Scouts?



Girl Scouting builds girls of courage,

confidence, and character, who
make the world a better place.

Girl Scouts is girl-led.

Girl Scouts is contemporary.

Girl Scouts is possible because

of volunteers and community
support.




Have a story? It’s

time to write it
down and get it out!




Press Release 101

Submitting a press release with a polite pitch is the most effective
way to get your story assigned to a reporter or published
verbatim.

Most Newsworthy Info
Who? What? When? Where? Why? How?

Important Details

Other General Info
Background
Info







Press Release 101 — Writing tips

* Avoid Girl Scout lingo

e Style Guide

- Never take the “Girl” out of Girl
Scouting

- Girl Scouts of the USA
- Just one council in Los Angeles
- Avoid “partnership”

- You do not win badges and awards in
GS, you earn them



Permissions and Photos

e Photo releases

* Unless you have
parent permission, use
first names only for girls.

* Focused, high-res:
300 DPI (4x6 inches)



Just press releases?

What are my other
PR options?




Other PR Possibilities

Community
Calendar

Media Alert @ News Brief

Citizen
Journalism

Newsletters




News Submission Process

Send PR drafts to pr@girlscoutsla.org.

Thanks/
Submit to Send to

GSGLA media Follow-up Piggyback
pitch




News Submission Process

Hi [Insert name],

Attached and pasted below is a press release regarding an anti-bullying
campaign, which was created by local Girl Scouts at La Canada High School for
their Girl Scout Silver Award project. (The Silver Award is the highest award a
Girl Scout Cadette can earn!) This Friday, there will be a great photo opp — the
girls’” campaign is culminating with a bullying awareness assembly at the
school (8:45-10:20 a.m.)

We hope you will consider writing about this project and sending a reporter
or photographer to cover the event on Friday. Please let me know if you have
any questions. Thanks so much for your time.

Best regards,

[Your Name]

[Your volunteer title, service unit]
Girl Scouts of Greater Los Angeles
[Phone number/Email address]



Media Contacts

* Who do you send this to?
- Features/lifestyle editors
- City/neighborhood editors
- Family/parent/education reporters

* Check website for “contact us” or
“submit news/press releases”



Media Contacts

Thanks for that
great story! Here's
another...




GSGLA Media Center:
girlscoutsla.org

About Us
*Media Center




PR Tools: Press Release Template

Get tools and templates on the Resources and Tools page in the
For Volunteers section of girlscoutsla.org.




PR Tools: Media Alert Template




PR Tools: Media Contacts Excel Template

Get tools and templates on the Resources and Tools page in the
For Volunteers section of girlscoutsla.org.

Media Contacts

w e w w



PR Tools: GSGLA Editorial Style in a Pinch

Get tools and templates on the Resources and Tools page in the
For Volunteers section of girlscoutsla.org.




PR Tools: GSGLA Fact Sheet




PR Tools: Consent Forms




Getting Started

* Check with SUM that your name and email have been
submitted as either the communication coordinator
OR PR facilitator.

e Sign up for the first quarterly meeting on Oct. 16,
6:30-7:30 p.m. on the adult education calendar.

* Think of your Girl Scout “elevator speech.”

e Start researching who to contact at your local media
outlets.

e Set a plan for story fielding and submissions.

 SetaPRgoal.

e Start on your first assignment (yes, there’s an
assignment!)



Assignment: Recruitment PR!

Recruitment PR toolkit will be emailed along with all Q&As from
this webinar to all participants. Send drafts to
pr@girlscoutsla.org.

* |t's recruitment season!
- Recruitment event
- Op-ed
- Volunteer profile

Target = Now through November



Thank you!

pr@girlscoutsla.org

CC Quarterly Meeting

Oct. 16, 6:30-7:30 p.m.

Special thanks to:
Communication Go Team volunteers!



